
MISSION STATEMENT 
To serve the Eastwood Community by encouraging growth through mutual co-operation 

Welcome back everyone! 
 
Just to recap, the combined Chamberôs Christmas party 
was a huge success and again this year the celebration will 
continue with the date booked for Wednesday 5

th
 Decem-

ber. Please mark your diaries with this special occasion. 
Youôll see photos of last yearôs celebration in our photo 
gallery. 
 
The Australia Day celebrations began with a ceremony at 
Ryde Civic Hall with congratulations extended to Andrew Hill from AJH Sports who 
was awarded Ryde Citizen of the Year for 2007. Andrewôs many achievements 
throughout his life have rewarded him with this great honour. Well done Andrew! 
You can view the photos in our photo gallery. 
 
And now with all the festivities over, 2007 is underway beginning with State Elec-
tions on Saturday 24

th
 March.  Our ñMeet the Candidatesò evening in the Eastwood 

Centre on Thursday 22
nd

 March welcomed the eight candidates for the seat of 
Ryde. 
 
This being our first edition of Eastwood in Focus for 2007, I would like to welcome 
on board Jim Jameson and his team at Meadowbank TAFE who will be taking over 
the role as Newsletter Editor.  Shirley Harris continues to support the Chamber, 
however her work commitments at Luxottica have increased and she will need to 
take a step back in the Chamber.  Thank you, Shirley for your support and friend-
ship. 
 
The Chamber has opportunities for everyone, and hosting a meeting is a great way 
to expose and promote your business to members and guests.  Our next meeting 
will be hosted by Hornsby Challenge at their premises in Eastwood. 
 
I look forward to seeing you all there! 
 
Lydia Scuglia 
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Weõd like to take a moment 

to wish all the members of 

the Eastwood Chamber of 

Commerce and their fami-

lies all the best for a Happy 

and Holy Easter. 

 

From 

 

The Executive Committee 
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5 April 2007 

Ryde Business Forum  
Business Luncheon with The Hon John How-

ard MP 

2 April 2007 

Ryde Business Forum & The  
Salvation Army Employment Plus  

Business After Hours 
6:30pm - 7:30pm 
North Ryde RSL  

4 May 2007 

Minimbah Challenge Incorporated  
Inaugural Charity Ball 

5:30pm - 7pm 
Curzon Hall, Marsfield 

5 December, 2007 
Combined Chamber Christmas Party  

Watch this space for more details 

 
Dear Friends, 
 
Minimbah is a registered charity that manages a specialised day service for Adults with severe and profound intellectual  
disabilities. It is operated by a volunteer board of directors and relies on fundraising and the goodwill of its members and the  
community to fund capital projects.   
 
We provide a wide range of services for more than forty clients daily to enable assisted access to the community and personalised programmes to 
develop and maintain their living skills.  These activities are supplemented with a range of therapies to enhance their general well being.   
 
Minimbah is holding its Inaugural Charity Ball at Curzon Hall on Friday 4th May, 2007 and I am pleased to enclose your  
Invitation to support us by purchasing tickets for this event.   
 
The proceeds of this ball will assist in the development of improvements and additions to our buildings and facilities. Our  
current focus is the building of a Multi Sensory Room for our Clients. Time spent in a Sensory Room has been shown to  
increase concentration, alertness, calmness and general awareness of the surrounding world and can open up a whole new world for individuals 
with a disability. 
 
I sincerely hope you will be able to join us for what promises to be a great night with good food and entertainment. Please forward confirmation of 
the number of tickets required and your payment by cheque to our address, as below, marked to the attention of Alina Cassin. 
 

Yours sincerely 

 
David Peachey 
President 
 
If you are unable to attend our Ball, but would like to support Minimbah your tax deductible donation will be greatly appreciated.    

LYDIAôS TRIVIA 
The term ñCopò came from England. 
Itôs short for Constable on  
Patrol. 



To write an article I need to find a business issue that is 
important to people, next I must create a headline that has 
the potential to attract attention and interestéand then I 
need to construct a story that is faithful to the headline and 
very interesting to the reader. The business propositions 
that you take to market, personally or via a sales team or 
customers, must follow the same professional process...so 
here are some questions for you: 
Å Are you addressing óissuesô that are of great importance 
to most people in the market? 
Å Do you present the issues using a óthemeô that will attract 
attention and interestéas with headlines? 
Å Do the presentations you offer represent compelling sto-
ries that motivate, inform and move the market to ówantô 
the proposition? 
Taking each point in order, how does one find issues of 
importance? The answer, in two parts is: óalmost always in 
the marketô and óhardly ever in the officeô. The ideas for all 
of my articles and books come from talking to business 
people, at which times I learn what people worry and care 
about. Sadly, the majority of propositions or óstoriesô of-
fered by most companies are created internally, concern-
ing products for saleéand so they have little or no appeal 
at market level! The same happens with most newsletters 
in that they almost always promote the company or its 
products. 
Next comes the ability to attract attention and interest in 
your story, however if your story is office-driven then noth-
ing you say will rescue you! Many companies use advertis-
ing agencies to dream up ways of presenting a proposi-
tion, and again most of these efforts are either misleading 
or just plain hyper.  
I was once invited to conduct training for one of the worldôs 
largest pharmaceutical companies, concerning a major 
new product launch of note, and when I asked to see what 
the reps were going to ópresentô to chemistséit involved 
an agency-driven, product-focused, indulgence-based 
product brochure. Everything had to be changed! If you 
have an interesting issue to address then strive to find 
ways to start the presentation in a way that ódirectsô the 
sales person and óattractsô the customer or prospect. If the 
start of a presentation is no goodéyouôre already in effect 
at the end! And then there is the óstoryô itself, the sub-
stance of what is to be presented and soldéand this must 
be highly informative, enlightening and capable of creating 
ódesireô. A good story reveals an opportunity but, impor-
tantly, it also points to progress rather than óchangeôéand 
finally it offers an acceptable way forward for  the cus-
tomer.  

Do you sell headlines and a good storyéor just copy? 

By JOHN LEES 
 

Sales & Marketing Special-

 While working with a company that sells commercial 
insurance to medium and small businesses, we found 
that the major óissueô was not cost but óunder-
insuranceô. With this fact in mind we created two 
propositions, one for prospects called óFIRST CLASS 
2

ND
 OPINIONô (the promise of a no-cost assessment 

to determine if a much better result could be 
achieved) and the other was for órenewalô clients enti-
tled óPREVIEWô (an assessment of the clientôs needs 
going forward, rather than the usual óreviewô service). 
To avoid sending sales people into markets to offer 
ójust copyô (a weak and often lengthy story that is 
made up by each individual), listen to the market, cre-
ate great stories of interest to the marketéand launch 
them with good themes (headlines). Thatôs what 
óheadlinersô do! 
 
John Lees is a motivational speaker, trainer, consult-
ant and the author of 10 books on business develop-
mentéspecialising is marketing & sales. Website: 
www.johnlees.com.au (see the ad in this issue featur-
ing óopenô training courses being run soon by John 
Lees) 
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As an incentive to members and to encourage business within the Eastwood area, the Chamber has 
developed the óECC Rewards Programô initiative. Members offer a discount for their services or 
products to other members of the Chamber when presenting their membership card. 
As an example, if your company is a restaurant, you may wish to offer a 10% discount to any current 
members. 
To participate in the óECC Rewards Programô, please contact Shirley Harris on 0408 964 724 or 
email on 
shirley@businessassistant.com.au.  
 
Current members of the ECC Rewards Program are : 
 

Rams Home Loans Northern Districts 
Contact Paul van Rooyen on 9858 2533 or  0409 786 829 who is offering $100 
off the loan costs of any loan arranged by RAMS Home Loans Northern       
Districts. 
 
 

Harvey World Travel 
Harvey World Travel Eastwood will offer 20% discount on Travel Insurance to all 
Eastwood Chamber members when presenting their membership card. Contact Lydia 
Scuglia on 9858 5188. 
 

 

Business Assistant 
Contact Shirley Harris on 0408 964 724 for a 10% discount on the first Virtual Assistant assignment 
you book with her. 
 
 

Harris Crime Prevention Services 
Contact Leon Harris on 9804 8771 who is offering a 10% discount on any security  risk 
assessment undertaken by them. 
 

 
Stamford Hotel North Ryde 
The Stamford Hotel North Ryde offers members 25% off the full bill in   
Parrots Restaurant to a maximum of $30. There must be a minimum of 2 diners.  
Bookings on 9888 1077. 
 
 

inflower.com.au 
Len Gallo of inflower.com.au offers members 10% discount for any flower orders. Len can be      
contacted on len@inflower.com.au or telephone 9876 1399 
. 
 

Allegiance Home Loans Pty Ltd 
Trina Mosley of Allegiance Home Loans would like to offer $100 refund off the 
loan costs when a loan has settled or been drawn. Up to 32 Financial Lenders 
available.  
Trina can be contacted on email:info@allegianceloans.com.au  
or telephone 02 9801 3330 or 0432 22 44 89 
 

Harris Crime Prevention Services 

ECC REWARDS PARTICIPANTS  

Eastwood Chamber of Commerce 
President        Vice President              Treasurer             Secretary 
Lydia Scuglia         Margaret Lee             Tony He             Trina Mosley 

The Eastwood Chamber of Commerce can be contacted on 9804 0621. If no one is in attendance, 

a message servicing company will take messages. Email: lydia.eastwood@harveyworld.com.au 

www.eastwoodchamber.com.au 
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        Photo Gallery 

  Eastwood Events And Promotions 
Committee  

 
The main event for Eastwood ,òEastwood Singing Staró began in March with two audi-

tions on Saturdays and the final on the evening of Thursday 29th March in the East-

wood Plaza.  

A generous crowd of onlookers gathered in the Eastwood Plaza during the Saturday 

auditions. 

Stay tuned for the final night of Judging with  photos to  follow from this evening. 
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